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China’s Top 100 Consumer Cities  
 

For most established consumer products and services the question is not so much “whether they 
should be in the China market where consumer spending is growing at 6% per annum”, but rather 
“where in China they should have a presence?”  China is a large country geographically, and there 
are differences in income levels by region.  As such a brand would want to focus on those cities of 
China where there is an above average concentration of households that can afford to purchase 
their product or service, has good market growth prospects as well as geographically close to other 
such cities or the key business hubs of Shanghai, Beijing, Guangzhou or Chongqing. 
 
Using a complete database of all cities in China, and applying appropriate selection criteria to that 
database, Global Demographics Ltd is able to identify, prioritize and profile the cities that meet these 
criteria both now, and through to 2020, because with growing affluence the number of relevant 
cities grows as rapidly as the market itself and individual brands need to continuously be aware of 
where the new consumer is. 
 
Format 

 PDF of PowerPoint Format, 109 pages 
 
What it is useful for 

This report based on a comprehensive analysis of the 762 urban areas of China that 
have more than 200,000 urban dwellers in them in 2010, and establishes and prioritizes 
which ones of them are currently important from a consumer market point of view for 
products or services that are aimed at households with an income in excess of either 
Rmb 60,000 pa (US$8,600); Rmb 90,000 (US$13,000) or Rmb 120,000 (US$17,200) – 
there are three versions of the report.  It is essential information for any manager of a 
brand that is either entering China for the first time or is considering expanding its 
geographical coverage of China. 
 

Analysis covered in this report: 
 

Global Demographics Ltd is uniquely positioned to develop this report as it has developed a 

single source database of 2,278 counties of China (nearly all counties in China) covering their 

reported demographic size and number of households and GDP and estimated distribution 

of households by income, expenditure patterns, age/gender profile and household size 

profile by each of urban and rural populations given reported profiles at Prefecture level and 

of relevant sub populations.  The model is validated by the requirement that in any one year 

the variables must add to the Prefecture, then Province and ultimately National profile.  The 

database uses actual data from 2002 to 2008 to develop relationships and trends for 

forecasting, and projects to 2030 although we currently recommend using to 2020 due to 

the dynamic nature of intercity migration. 

 

By having such a complete single source database it is then possible to apply a variety of 

criteria to the urban areas in this database to identify those that meet those criteria that are 

considered to be particularly relevant when selecting which cities to focus marketing 
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resource on.  That is, absolute size of the target market (number of relevant households – is 

it sufficient to enable a profit for the distributor), projected growth rate (not all cities are 

growing at the same rate), density per sq km of target households (this varies substantially 

and has implications for the ease at which target households can reach a distribution outlet 

and number of outlets required), and finally absolute spending power on the category. 

 

This identifies a list of all cities by importance and this can then be ‘cut off’ depending on 

desired reach and coverage. 

 

Depending on the version of the report purchased, the target market is defined as urban 

households with an income in excess of Rmb 60,000. Rmb 90,000 or Rmb 120,000 pa in 2008 

values.   
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and Target Households, Relative Importance of Key 100 Cities, Relative Importance of Target 
Households in the Key 100 Cities – Income, Relative Importance of Target Households in the 
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Target Households, Relative Importance of Key Cities in Shanghai Region. Relative 
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Savings, Beijing Region – Key City Listing**); The Chongqing Hub (The Number of Key Cities 
and Location, Share of Urban and Target Households, Relative Importance of Key Cities in 
Chongqing Region. Relative Importance of Key Cities in Chongqing Region – Income, Relative 
Importance of Key Cities in Chongqing Region – Expenditure and Savings, Chongqing 
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Will Continue To Age); Appendix B - The Rural Urban Drift (Age profiles and implications for 
total Urban population. Who Migrates, Implications for Age Profiles of Rural China, 
Implications for Total Rural - Urban Migration, City/Town/Rural Births – Implications For 
Urban Growth,  Projected Urban Population and Households); Appendix C - Projected GDP 
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Growth Rates of A B C and D Cities (or Tier one, two three cities), Segmentation by Size of 
City). 

 
** Listing includes the following variables for each city for each of 2010 and 2020: Urban 
population, Urban households, GDP pc, Average Urban Household Income, Number of 
households with an income over Rmb 60,000/90,000/120,000, average income of 
households with income over Rmb 60,000/90,000/120,000 pa, Average expenditure of 
households with income over Rmb 60,000/90,000/120,000pa,  Average annual savings of 
households with income over Rmb 60,000/90,000/120,000pa, total market value of income, 
expenditure and savings (households multiplied by average of each item) , Households with 
an income over Rmb 60,000/90,000/120,000per sq km. 

 
Pricing 

This report retails for US$1,950 each 
 

Payment 
By credit card via our webshop 

 
Delivery 

 By email within 1 working day or 

 Immediate if ordering from website 

 

 

 

More information and Contact details 

 

For more Information please visit our website at  www.global-dem.com where you can see 

example pages from this report. 

 

Or Telephone us on: +852 2251 8952 in Hong Kong or +44 (0)207 256 4270 in the United 

Kingdom 

 

Or email us at info@global-dem.com 

 

For TOC click here  
 
To purchase click here 

http://www.global-dem.com/
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